UOB Business Outlook Study 2025

(SMEs & Large Enterprises)

The UOB Business Outlook Study 2025, now in its sixth year, offers a comprehensive snapshot of the business landscape in Indonesia:
Conducted in January 2025, this annual survey encompasses Small and Medium Enterprises, providing valuable insights into the current
economic climate and future expectations among business decision-makers.

The study delves into several key areas crucial for business growth and adaptation in the evolving economic environment. These include
Sustainability Adoption, Digitalisation, FinTech Adoption, Supply Chain Management, Overseas Expansion and Workforce Management.
A notable addition to this year's study is the focus on the needs and preferences of Women in Business and Next Gen Leaders in Indonesia.

This new perspective offers insights into the future direction of businesses and the evolving priorities of emerging business leaders.

By capturing robust insights across various sectors and business sizes, the UOB Business Outlook Study 2025 serves as a valuable resource
for companies looking to understand the current business environment, plan for future opportunities, and address potential challenges

in Indonesia's dynamic economy.
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survey, conducted in April 2025 after
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UOB Business Outlook Study 2025 " Overview

| Business sentiment has declined sharply after | Business outlook has dropped sharply
the recent US tariffs after the recent US tariffs

However, 11N 2 businesses say the business However, over 1 IN 2 businesses say the business

sentiment is positive after the recent US tariffs outlook is positive after the recent US tariffs

90%

Positive in Positive in Positive in 2025 2024 2025

2025
2023 2024 after US tariffs after US tariffs

I A growing priority for businesses is finding a new customer base

7 @ S

i@ 32% £ 31% Mg 25% € 27% 25%

Find a new Digitalise to achieve Review business strategy to

Find new business Develop new sources
customer base business efficiencies differentiate from our competitors

partnerships for collaboration of revenue

@2024 @ Change vs. 2023

| Sustainability adoption has stabilised, with the Consumer Goods sector taking the lead

Started implementing in 2023

- 4 45%
@ About 1 N 2 businesses have started ’ U ” ’ 4 °

implementing some sustainability practices Started implementing in 2024
TPTITTI 48%

Cities where sustainability is most implemented

Sectors where sustainability is most implemented Differences by business size

44% 51%

Small Medium
E Enterprises EE Enterprises

e 67% o 99% 55% 52%
&= Consumer EA? Manufacturing Jakarta

Rest of Indonesia
e=e Goods & Engineering

Businesses see sustainability as a way to attract investors, boost reputation, and partner

with multinationals
O (@ 7Y > ‘@
. -— -—
000 3 l - @~
G \ 2l - [] P
Gives a competitive Customers prefer or
edge demand it

Helps to attract Improved reputation Easier to work with
investors or better branding of MNCs which are
the company increasingly establishing
their sustainability goals

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium
Enterprises in Indonesia.




UOB Business Outlook Study 2025 " Overview
| Digitalisation has led to better data protection and data security compared to a year ago

Top impact areas from digitalisation

@ 43%@ 34%@ e 39°o@

34%
“F ° -2 ° ° °
5O : JETY W &

° R
»

Gives better data Drives business Increases productivity Improves profitability Increases customer
protection/data security performance or efficiency outreach

2024 @ Change vs. 2023

| With positive outcomes clearly visible, businesses are planning to invest more in their digital
efforts in 2025

Digital spending in 2025 vs. 2024

26% to 50% more 20% Same as a year ago -.

10% to 25% more 67% Less than a year ago -.

| FinTech solutions for investment, finance, and accounting are driving overall FinTech adoption

FinTech Solutions Adopted/Plan to Adopt

Over 9 in 1 O businesses have adopted or
planned to adopt FinTech

-
0 62% SQ 60%

Investment Finance and accounting
technology technology

w v w w w
s 00000
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o & 47% -

w w
Adopted/Planto g A j
e s Vs Vs Ys Y5 poymerts and —
remittances

Supply chain disruptions continue to impact ]| Beyond rising costs led by high interest rates and
businesses and are expected to intensify inflation and procurement challenges, businesses
after the recent US tariffs also face inventory management issues

o i ) Top 3 challenges in supply chain Emerging supply chain
39 /o of businesses expect supply chain management challenges in 2024

disruptions to increase a lot after the recent US

AVAVAVAVAVAD AR AVAVAVAV 4 4,

. 40%
tariffs Rising supply costs —)+
due to high interest

+3%

Affected in 2023 70% . % e
Rising supply costs °
© © —)-)-

due to high inflation

Affected in 2024 9
E 69% . o
@ @ Challenges in 35 % Disruptions to +1%

procuring supplies or -9. existin |
; g supply
raw materials chains caused o145/
by geopolitical
factors

Most impacted sectors Most impacted cities

8 80% 70% 70%

e .
Consumer Business Bandung Semarang
&= Goods = Services @ 2024 @ Changevs. 2023

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium
Enterprises in Indonesia.




UOB Business Outlook Study 2025 " Overview

I Interest in overseas expansion remains high, especially among the Healthcare & Medical
Services and Wholesale Trade sector and Medium Enterprises

64% 25%

@ Nearly 9 N 1 O businesses are interested in

expanding overseas in the next three years

>=) K34

Most interested sectors Differences by size Very interested Slightly interested

98% 94% 85% 91%
Healthcare 22 Wholesale Small Medium
@ & Medical @ Trade E Enterprises EB Enterprises Toto! U 89%

I Revenue growth, profitability, and international reputation are key drivers for overseas
expansion

Top 3 motivators for expansion Reducing business risk is also creating greater interest in
expansion

64% Reducing business risk by diversifying into other markets, 2023
+w 3 B
$ 1 o 33 QO 21%

Reducing business risk by diversifying into other markets, 2024

Revenue Improved International ° o e 27%

growth profitability reputation

I Workforce challenges have impacted many businesses

33% 47% 80% Most affected sectors

. 96% 90%
8 N 10 businesses are affected by 625 Community 22 Wholesale

%g‘g & Personal |I§E.1| Trade

-
ll Most affected city

92%
Bandung

workforce or manpower related issues

Extremely Very
affected affected Total

| Higher employee expectations, along with retention and attraction, are top workforce challenges

Top internal challenges in workforce management

Higher expectations

(e.g. around pay, work-from-home etc.) Ability to motivate and

retain employees in the
long term Inability to find and attract
' the right talent Insufficient training to

m build CO!?%TLESS formy Burnout or mental health

. issues among employees

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium
Enterprises in Indonesia.




UOB Business Outlook Study 2025 I Business Sentiment

| Business sentiment has declined sharply after ] Business outlook has dropped sharply after the
the recent US tariffs recent US tariffs

1in 2 busi ) However, over 1 1N 2 businesses say the
However, | IN £ businesses say the business ) ) -

) ) » ) business outlook is positive after the recent US
sentiment is positive after the recent US tariffs ”
tariffs

Positive in Positive in Positive in 2025 2024 2025 2025
2023 2024 after US tariffs after US tariffs

| Businesses face challenges with high levels of inflation and rising business costs, which are set to
increase after the recent US tariffs

R4
oy )
a @ c-@ 51 % of businesses expect the level of

inflation to increase a lot after the recent

High levels of inflation Rising operational costs US tariffs )
(raw materials, rental, etc)

~
O, . .
ft@ % @ 9: @ 52 /o of businesses expect raw material
@ ° e and production costs to increase a lot after
Rise in
consumption/spending

Higher interest rates Changes made by the the recent US tariffs )

government in
laws/regulations

I A growing priority for businesses is finding a new customer base

@ o @ & @

i@ 32% £ 31% Mg 25% € 27% 25%

Find a new Digitalise to achieve Review business strategy to Find new business Develop new sources
customer base business efficiencies differentiate from our competitors partnerships for collaboration of revenue

@ 2024 @ Change vs. 2023

I Businesses are looking for financial support measures that can provide immediate relief from the
adverse impact of the recent US tariffs

Support needed after the US tariffs were announced

s @ éQ @ g = g@ \éj'ﬁé

Financial products Financial aid to tackle Subsidies or tax Bilateral trade Advisory, legal/administrative
support/assistance loss or revenue/rising exemption for certain agreements with key support on how to navigate
cost of doing business sectors most hit by tariffs markets the tariffs

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium
Enterprises in Indonesia.




UOB Business Outlook Study 2025

'Sustainability

I Sustainability adoption was stable in 2024, with the pace of adoption expected to increase

after US tariffs

&

Started implementing in 2023

FPITIT

Started implementing in 2024

TTTTI

I Sustainability adoption is gaining more
importance for Small Enterprises
+4%
44%

About 1 1N 2 businesses have started

implementing sustainability practices

45%

48%

+1%
51%

=]

Small Enterprises Medium Enterprises

@ Change vs. 2023

(0] .
61 A) of businesses expect
an increase in the pace of sustainability adoption
after the recent US tariffs

Sectors where sustainability
is most implemented

o, 67% o 99%

(g )
= Consumer EA] Manufacturing
ea Goods & Engineering

Cities where sustainability is
most implemented

55% 52%
Jakarta Rest of
Indonesia

Differences by business size
44% 51%

Small Medium
E Enterprises EE Enterprises

~

The higher adoption in the Consumer Goods
sector is likely to be driven by end consumers
demanding more sustainable products.

Medium Enterprises have higher sustainability adoption as
they are set to gain the most in terms of brand reputation,
talent retention, and complying with regulators. )

I Businesses increasingly see sustainability as a way to attract investors and improve

fﬂ

company’s reputation

Improved reputation
or better branding of
the company

Helps to attract
investors

Easier to work with
MNCs which are
increasingly establishing

Gives a competitive
edge

their sustainability goals

| Initiatives with a tangible impact such as
saving energy and minimising waste are
prioritised

Use energy efficient
equipment and
technologies

More efficient use of
resources to minimise
waste

Establish clear
corporate governance

o,
Implement clear
operational policies and
processes
44%

Ensure employee
welfare

~N
7

Customers prefer or
demand it

|l Rising costs to customers is a growing
challenge in sustainability adoption

o +2%

35%

Increase in cost of our
products or services to
end customers

8

O,
32%
Concerns about
negative impact on
profits

-3%
28%

Lack of proper
infrastructure for
renewable energy

@ Change vs. 2023

-

-1%
30%
Possible impact to
revenues in the short
term

ot
=

o,
29%
Inadequate financial
support from
government/banks

($)

1\ —

The moment you say your
product is more sustainable
and therefore it has a small
price increase, it is absolutely
unacceptable for customers.
They immediately choose the
cheaper option.

- Owner, Consumer Goods
sector

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium

Enterprises in Indonesia.




UOB Business Outlook Study 2025 ! Digitalisation

I More Medium Enterprises have adopted digitalisation, with adoption expected to accelerate due
to US tariffs

61 O/O of businesses expect an
Digitalised at least one department

0%
=] Eﬂli‘r'pnses ] Success with digitalisation

+4% -20%
82% 73%

EB Medium E

Enterprises

increase in the pace of digital adoption
after the recent US tariffs

Small Enterprises Medium Enterprises

®2024 @ Change vs. 2023

@ 2024 @ Change vs. 2023

| Digitalisation has led to better data protection and data security compared to a year ago

Top impact areas from digitalisation

34% @ wg 39% %
ﬁr. ° ) . il -4 °
I=v .. _ll/ll\ ° £ :“ .o

L] L]
Al

Gives better data Drives business Increases productivity Improves profitability Increases customer
protection/data security performance or efficiency outreach

2024 @ Change vs. 2023

With positive outcomes clearly visible, businesses are planning to invest more in their digital
efforts in 2025

Digital spending in 2025 vs. 2024

26% to 50% more

Our sales force is enabled with WhatsApp
10% to 25% more orders and we are also selling through other
online market platforms that are there. And
we basically want to try everything.
Same as a year ago - CEO, Consumer Goods sector

Less than a year ago -.

Having digitalised customer facing functions, future digital investments will focus on inventory
and partner relationship management processes

Current processes digitalised (Top 5) Future processes digitalised (Top 5)

Sales 39% Inventory management 25%

Customer Service 37% Expense management 24%

juw)

Marketing 37% ch:]r:]r;zrersqlgglonship 24%

Expense management 33% Procurement 24%

Customer relationship 32% } o
management Customer Service 23%

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium
Enterprises in Indonesia.




UOB Business Outlook Study 2025 ' FinTech Adoption

| FinTech solutions for investment, finance and accounting are driving overall FinTech adoption

Over 9 N 10 businesses have adopted or
planned to adopt FinTech

FinTech Solutions Adopted/Plan to Adopt

Adopted/Plan to adopt in 2023
Y W W W W W w
(s YsYsYsYsYsYs)
Adopted/Plan to adopt in 2024
W W W W W W W W W
666666666«

Cities with highest FinTech adoption

r:Y<Y

94%

Rest of Indonesia

98%
Bandung

I Medium Enterprises favour investment and i
accounting, and payments technology

FinTech Solutions Adopted

54% :
Small :
E Ernnterrises
68%

Medium
Enterprises

PE AN
d »

- -

B

—
S— :E'ﬂ]

Finance and

Investment technology
accounting technology

| Businesses are increasingly adopting
digital payments for scalability

@ o

47% & 479

Improves scalability

47%

Increases accuracy

&

o 45 60%

\ 4

Helps reduce cost

%

B s

Enables seamless
transactions

Better speed of
service/transactions

@2024 @ Changevs. 2023

Cities where scalability is
more important

53%

Semarang

Sectors where scalability is
more important
54%

Z& Wholesale

"ﬁ| Trade

49%

Jakarta

52%
Tech, Media
& Telecom

)

4
=0 62%

Investment
technology

)
S@ 60%

Finance and accounting
technology

° 41%

Insurance

o 47%

Payments and
remittances

insurance while Small Enterprises prefer finance,

36%
Small
Enterprises

49% ;
Small

E Ernnterrlses
45%

Medium
Enterpn’ses

63%

Small :
E Enmt(;rprises

59%

Medium :
Enterprises

0%

j aSe 0

Insurance

-
46%
Medium
Enterprises
Payments and
remittances

zﬂ'ﬂ]

| Businesses are more worried about cost and
security concerns for FinTech adoption

61%

57% 33%

é
Cost
(is it going to be
expensive)

Scalability (will my
business outgrow the
FinTech

Security concerns
(data breaches, fraud,
cybersecurity risks)

 ©

D .
S\ 46% 22 51%
Lack of knowledge
(limited understanding of
FinTech technologies)

Regulatory uncertainty
(concerns over legal and
compliance frameworks)

@2024 @ Change vs. 2023

Cities where cost is a greater
concern

73%

Semarang

Sectors where cost is a greater
concern

73%

Wholesale

"ﬁ| Trade

66%
Bandung

67%
Manufacturing
& Engineering

&

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium

Enterprises in Indonesia.




UOB Business Outlook Study 2025 ' Supply Chain Management

I Supply chain disruptions continue to impact businesses and are expected to intensify after the
recent US tariffs

39% i i

H 0 of businesses expect supply chain

Nearly 7 N 1 O businesses say their supply ) ) ) P PRy
) disruptions to increase a lot after the

chain has been affected

recent US tariffs

Most impacted sectors Most impacted cities

80% 70% 70%
B

s 82%
Affected in 2023 —E 70% Consumer usiness Bandung Semarang
@e= Goods = Services
© ©
r :' Differences by size
Affected in 2024 E 69% . — 68% 69%
® ® : Medium

Small E
[E Enterprises =] Enterprises

Beyond rising costs led by high interest rates and inflation and procurement challenges,
businesses also face inventory management issues

E
N
q
D
4
D
N
(]
[
4
[
¥
q
D
K
C

Top 3 challenges in supply chain management Emerging supply chain challenges in 2024

B ‘ 40%
Rising supply costs due to high )+ Inventory management issues
interest rates

37%
Rising supply costs due to high
inflation Disruptions to existing supply chains
caused by geopolitical factors

Challenges in procuring supplies

or raw materials @2024 @ Change vs. 2023

| To stabilise supply chains, businesses are | Localisation and diversification are additional
optimising inventory and supplier relationships strategies to enhance supply chain stability

Use data analytics and insights for faster
decision-making and execution

+19%
+14%

Mainland China

Rest of North Asia Hong Kong SAR Taiwan
(South Korea, Japan)

@ Current source markets @ Future source markets

I Businesses seek opportunities for collaboration and connections for supply chain stability

o
umE 46% B 44% g. 44% o] 38% ol 38%

Opportunities to collaborate with Connections to the right Connections to industry peers and Tax incentives or rebates Access to business analytics
industry bodies, government-linked technology and solution ecosystem partners to learn best and insights relevant to my
companies or large businesses providers practices industry

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium
Enterprises in Indonesia.




UOB Business Outlook Study 2025

" Overseas Expansion

I Interest in overseas expansion remains high after US tariffs, with intra-ASEAN trade

expected to grow

Nearly 9 N 10 businesses are
x interested in expanding overseas in the

next three years

64% 25%

>J s

Very interested

Toto! U 89%

Slightly interested

I Revenue growth, profitability and
international reputation are key drivers for
overseas expansion

64% 56%
$ e, 13
ul (5]

Revenue Improved
growth profitability

International
reputation

| ASEAN and rest of North Asia continue to
be the focus for current and future
expansion efforts

Rest of North Asia
38% 8 33%

North America
Mainland China
~

21% 1%

ASEAN Hong Kong SAR
\ N

@ Expanded in 2024 @ Plan to expand in next 3 years

32% 29%

(o) . .
54 A) of businesses expect an increase
in the pace of overseas expansion after

the recent US tariffs )

~
66% of busi -
0 of businesses expect an increase

in the level of intra-ASEAN trade after the

recent US tariffs Y,

Most impacted sectors Differences by size
98% 94% 85% 91%

@ Healthcare 22> \Wholesale Small Medium
%ﬁ & Medical |@" Trade E Enterprises HH Enterprises

I Risk reduction by diversification is leading
to higher interest in overseas expansion

Reducing business risk by diversifying into other markets, 2023

11 21%
Reducing business risk by diversifying into other markets, 2024

990C 27%

| Within ASEAN, Malaysia and Singapore
are key priority markets

Singapore
ny

67%" 60% Thailand

36) 343 Philippines
% b
25% i 20%l

Malaysia

79%’ 75% ’ Brunei

37% 33%

@ Expanded in 2024 @ Plan to expand in next 3 years

I Difficulty in finding the right partners, inadequate funding, and limited opportunities are

key barriers to overseas expansion

Difficulty in finding the right partners to work with

Inadequate financial support or funds

Lack of opportunities to collaborate with established firms
or government-linked companies to facilitate expansion

G 41%
GEEEESS——— 37%

CEEEESSS——— 34%

Inadequate in-house communication/marketing resources D 33%

Difficulty in scaling efficiently

GEEEESS—— 29%

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium

Enterprises in Indonesia.




UOB Business Outlook Study 2025 " Workforce Management

| Businesses are experiencing workforce challenges, which are expected to escalate after US tariffs

. O, .
8 in 'I O businesses are affected by 32 /o of businesses expect workforce challenges

. to increase a lot after the recent US tariffs driven
workforce or manpower related issues

by inflation and higher cost to business

E?;;ecgzly F Most affected sectors
96% 90%
625 Community 22 Wholesale
‘ %2%‘ & Personal &l Tade
By business type By city
82% 79% 92%

affected Small Medium Bandung
E Enterprises EE Enterprises

| Higher expectations, talent attraction, and retention are the top workforce challenges

Top internal challenges in workforce management

Higher expectations
(e.g. around pay,
work-from-home etc.)

Ability to motivate and retain

employees in the long term Inability to find and

attract the right talent

44% Insufficient training to build
Burnout or mental health

’ capabilities for my industry .
issues among employees

External factors such as growing expectations among the younger generation and rapid
Al/technological advances intensified workforce challenges

Top external challenges in workforce management Total in 2024 It's a competition between

o technology and people, and the
Growing expectations among younger generation 'Il I' 56% gop is too wide. The workforce's
education level and ability to adapt
. to technological advancements
o, create challenges in
'I 43% implementation. For job seekers and
individuals, it is a constant struggle
Higher levels of Al adoption/automation | 41% to compete with the technology
businesses are adopting.
- Director, Oil, Gas & Chemicals
Creater FinTech adoption 39% sector

° q
Businesses expanding to new markets 35% r 1

Businesses are addressing workforce challenges through skill development, better pay, and digital
transformation

Rapid pace of digitalisation

Top actions to address workforce challenges

4o (° {© 4° {9

Providing reskilling/ Offering higher pay Initiating digital Offering flexi-work arrangements Creating a more purpose
upskilling training and benefits transformation/automation (including work-from-home) driven organisation

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium
Enterprises in Indonesia.




UOB Business Outlook Study 2025 "Women in Business

I Close to 2 in 5 of all business leaders are women, with a stronger presence in the Real Estate
& Hospitality sector

Spread by sectors  : Spread by business size
{.‘ Nearly 3 N 5 women in leadership roles 42%

? 28% : it
. . . . . ={H N ma
w ‘ Real Estate R .
a7a within the business world are leading Medium 9 Hospitality : E Enterprises

Enterprises N o 14% : 58%

<> Manufacturing Medium

‘5 ;’ & Engineering EH Enterprises
14%

(Eg Tech, Media

Female leaders & Telecom

& 1%
Professional
(@ Services

9%
™/

= Consumer
e=e Goods

26%
Other
sectors

Male leaders

I Women in business are ready to boost | Women leaders prioritise sustainability to ease
well-being and reach new customers but MNC collaboration, retain talent, and ensure
need support to reduce carbon emissions regulatory compliance

Women in business are more prepared on But less prepared on Easier to work with MNCs Industry body/government

requirement
Implementing well-being Finding a new Reducing carbon ﬂ 66%
rogrammes customer base emissions
prog ﬂ 47% 13% 4%

100% 89% 95% 89% 90% 98%
a @

[ ] -
Enables talent retention/attraction
ﬂ48%

10,
Female Male Female Male Female Male q”"

® Female leaders @ Male leaders

I Women leaders show a strong commitment to advancing customer-centric capabilities to meet
evolving expectations

User-friendly channels for customer interaction Hyper-personalised services/offers to customers

Female leaders Female leaders \v 17%
. |

Male leaders Male leaders \g 15%
G

I With a clear focus on overseas expansion, women leaders are engaging with cross-border trade
platforms and require support through training and networking resources
Expansion Interest Cross-border trade platforms Support needed
Interested in future Very interested : Opportunities to Connecting with Training to use

expansion : : network with overseas industry peers and digital platforms
: : business ecosystems

95% 90% . 77% 73%  58% 51% 54% 47% 51% 48%

? § VV?V YY YvY

Female  Male : Female Male Female  Male Female  Male Female  Male
leaders leaders : leaders leaders : leaders leaders leaders leaders leaders leaders

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium
Enterprises in Indonesia.
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" Next Gen Leaders

| Over 3in 4 of all business leaders are Next Gen, with a stronger presence in the Wholesale Trade

sector and Small Enterprises

24%

Spread by sectors

23%
P
|@\| Trade

17%

Wholesale

Spread by business size
61%
Small

E Enterprises
39%

Medium
Enterprises

Real Estate &
Hospitality
17%

Community
& Personal

12%

Tech, Media
& Telecom
31%

Other
sectors

258

gl

i

Professional
leaders

Next Gen
leaders

)

I Next Gen leaders prioritise strategic challenges
like high interest rates and business
uncertainties over short-term concerns

I To navigate an uncertain economic outlook,
Next Gen leaders turn to local sourcing,
import financing solutions, and digital platforms

Short term concerns

High levels of inflation
Next Gen
leaders

Professional
leaders

Rising operational cost

Next Gen
leaders

Professional _a.

leaders

Strategic concerns

High interest rates
Next Gen
leaders

Professional
-=®

leaders

Uncertain economic outlook in
ASEAN/Greater China markets

Next Gen
leaders

Professional
leaders

Finding local suppliers within
my market

N
Professional
leaders

Next Gen
leaders

Apply for import financing
facilities

Next Gen
leaders

Professional
leaders

o]
- g

Place orders online

Next Gen
leaders

Professional
leaders

@

I Next Gen leaders practice sustainability by giving back to the community and support mental

o

Sustainability practices

L Y 4

Next Gen

leaders leaders

Professional

Next Gen
leaders

[ () ]
Professional
leaders

Giving back to community

| Next Gen leaders are at the forefront
of tech adoption

Employee mental wellness support

| Next Gen leaders practice sustainability by giving back
to the community and support mental wellness

Technologies used

Internet of Things

Next Gen
leaders

Professional
leaders 'w'
Machine Learning

Next Gen
leaders

Professional
leaders

Cloud Computing

Next Gen
leaders

Professional
leaders

40%

e
Blockchain

Next Gen
leaders

Professional
leaders

e

Areas of deployment

Digitalisation of marketing

)

Professional
leaders

Next Gen
leaders

Digitalisation of Customer
Relationship Management

5%6

Professional
leaders

Next Gen
leaders

Digitalisation of inventory
management

21‘:7

Professional
leaders

Next Gen
leaders

Electronic payments for payables
and receivables

12%J

Professional
leaders

Next Gen
leaders

Results from the UOB Business Outlook Study 2025, covering business owners and key decision-makers from 535 Small and Medium

Enterprises in Indonesia.




